




What Is ThermiRF®?
ThermiRF is the first aesthetic technology that    
uses micro-invasive thermistor-regulated 
radio frequency energy to achieve desired 
cosmetic results. The ThermiRF system uses a 
tiny treatment probe to gently heat specific 
tissues to a pre-determined therapeutic 
temperature to achieve a cosmetic effect.

How it Works
With ThermiRF, your surgeon applies a 
controlled amount of thermal energy to 
targeted tissue.  The tip of the tiny probe 
provides constant feedback of the actual 
temperature during treatment, while an 
infrared camera is used to monitor skin 
temperature to ensure that your treatment is 
both safe and effective.   

ThermiRF provides a truly precise and safe 
delivery system that acutely applies the proven 
“science of heat” to achieve cosmetic results.
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BEFORE AFTER 6 WEEKS 
LIPO ON BOTH SIDES, 
LEFT SIDE ALSO TREATED WITH ThermiRF
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font of the wordmark. The applications have been set in lowercase type while devices have been set in 
title case. 

device Marks 

applications Marks 



BEFORE AFTER 4 MONTHS

KAREN HARKAWAY, MD
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The logo is the main identifying element of the graphic identity system for the Thermi brand, including 
devices and applications. The logo is a wordmark and specifically designed. letter, word spacing, 
line weights and lengths have been carefully determined. Therefore, the logo should never be 
reconstructed. if you have questions, please call us for clarification and we will be happy to assist you.

the Corporate Logo and Secondary Wordmarks

The secondary wordmarks listed below are for devices and applications. As a way of visually 
separating applications from the devices we have created a distinguishing element in the secondary 
font of the wordmark. The applications have been set in lowercase type while devices have been set in 
title case. 

device Marks 

applications Marks 

DENIS BRANSON, MD

BEFORE

AFTER 2 TREATMENTS



ROBERT LANGDON, MD
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IN THE NEWS

thermi.com/in-the-news
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